ENAVEK 2014-2020

ENIXEIPHZIAKO NMPONrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

- Epyaneiobnkn
] AVIayWwVIOTIKOTNTAs

NA MIKPEZ & MOAY MIKPEZ ENIXEIPHZEIZ

H emyxeipnon XZKAMNEAOX AAM. HAIAZ nou e&dpelel ortnv nepigpepeia HMEIPOY. evraxbnke otn Opdon
«EpyaAegiobnkn AvTaywvioTikOoTNTac» npolnoAoyiopou 400 ekar. Eupw. H dpdon otoxeusl oTn BeATIWON TNG
avTaywvioTIKOTNTAG TWV MIKPWV KAl MOAU HIKPWV EMIXEIPNOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG,
TNV UI0BETNON CUCTNNATWY Tunonoinong & nioTonoinong, kKabwg kair o€ branding kal yngiakn npoBoAn.

O ouvoAIkOC npoUnoAoyiopoc TnG enevduonc sival 190.000,00 € ek Twv onoiwv n Onuooia dandvn avepyeTal O€
95.000,00 € kai cuyxpnuatodoTeiTal anod Tnv EAAAGda kai To Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoisgital, nepiAagpavel enevoUOoEIG
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuata — EEonAiopog

v/ Juokeuaoia - ETikéTa - Branding

v Wnoiakn MpoBoAn

v MeTa@opika peoa

ME£o® TNG CUHHETOXNAG OTN ApAon, N enIXEipnon NETUXE:

v BeEATIiwON TNG avTaywvIoTIKOTNTAG TNG

v au&non Tng kepdoopiag TNG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTAON TNG Ayopdac WE TN Npoobnkn VEWV NPoiovTwyv & unnpecinv
v  €Eao@AAion uWnAOTEPNC NOIOTNTAC NPOIOoVTA & UMNPEDIEC

v au&non TnC napaywyikotTnTac & BeATimwon AsiToupyikwyv d1adikaciwv

v/ gvioyxuaon Tng eniXEIpNUATikoTNTAg

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXeipnon ano@epovTac opeAN TNV avTaywvioTIKOTNTA TNG XWpac Kabwg

KAl TNV TOMIKN OIKOVOWia.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaiki ‘Evwon NPOrPAMMATQN ETIA, TZ & EKT avantu§n - epyacia - aAAnAeyyun

AR 2 EIAIKH YMHPEZIAAIAXEIPIZHZ EMAVEK
Eupwnaiko Tapelo
MNepipepetaknig Avantuéng

Me th ouyxpnuatodotnon tns EAAAdas kai tns Eupwnaikns Evwons



